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Grafik og billede-
behandling

Al Midjourney genereret billede,

Dimensioner: v 6083 px x 2270 px

frit I a gt V h a o bj e kt m a rke ri n g Sva rkt gj  EreT— CMYK: Coated FOGRA39 (ISO 12647-2:2004)

Gra: Dot Gain 25%

° Bredde: 51,5 Centimeter :
I P S 0 Staffagefarve: Dot Gain 25%
o

Hejde: 19,22 Centimeter

RGB: Adobe RGB (1998)

Oplesning: 300 Pixel/tomme

Gensampling: Bevar detaljer (forstarrelse) Tilstand , Bitmap
o o o ° ' N Gratoner
S I k re O p | @ S n I n g p a 3 O O P P I o Reducer stgj: & SiiSteringes Duotone
Automatisk tone oL Indeksereft farve...
e Automatisk kontrast ([REEferve
Automatisk farve OEB 4 EM’m-«sﬁﬁm

Korrekte farveprofiler til print:
- RGB: Adobe RGB 1998
- CMYK: Coated FOGRA39

Indstilling af farverummet til
trykfarver /| CMYK.

Tilpasning af perspektiv pa bla
maling vha. transformer-fordrejning.

Hojlys tilrettet | Curves for at matche
selv samme pa baggrundsbilledet.

Manuelt kreeret slagskygge vha
farvemaske.
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Anvendt 3D effekt i lllustrator,
Blow Up-effekt.

PDget Metalisk baseegenskab og
sat basematerialet til standard for at
fa balloon effekt.

Manuelt kreeret slagskygge
tilpasset | hgjde, Rotation og
Intensitet, for at opna Uplight-
effekt.

Samkopieret 3D- og 2D tekst for at
skabe kontrast og opna et rigere og
mere visuelt feengslende resultat.

Gemt som vektor-fil, Al for optimal

oplasning.
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Typografi

FONT

Inter:

Kapital hgjde

Overleengde = 1/4

AXDP

Underlaengde

Inter en sans serif (Grotesk)
skrifttype, valgt for sin hgje
laesbarhed (x-hgjden er 75 % af
kapitalhgjden/overlaengden), sit
moderne udtryk og stor alsidighed

pa tveers af bade digitale medier og

[ INTRODUCTION ] [ INTRODUCTION ] [ INTRODUCTION ]

til print.

Der er lavet test-print for at vurdere
optimal starrelser pa de forskellige

skriftsnit.

Tone of Voice

WARM APPROACHABLE, PROFESSIONAL

We are curious and innovative, driven by ambition and

a passion for excellence. With a balance of technical
expertise and creative thinking, we approach challenges
with determination and an open mind.

Collaboration is at our core — we listen, include, and
work together. While we take our work seriously, we ne-
ver take ourselves too seriously, embracing humor

and a down-to-earth approach.

We are proud yet humble, combining professionalism
with genuine gratitude when we succeed together with
our customers. Trustworthy and reliable, we strive for
timeless solutions that are specifically designed to
inspire and perform,
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Tone of Voice

WARM APPROACHABLE, PROFESSIONAL

We are curious and innovative, driven by ambition and
a passion for excellence. With a balance of technical expertise and

creative thinking, we approach challenges with determination and

an open mind.

Collaboration is at our core — we listen, include, and work together.
While we take our work seriously, we never take ourselves too seri-
ously, embracing humor

and a down-to-earth approach.

We are proud yet humble, combining professionalism with genuine
gratitude when we succeed together with our customers. Trust-

worthy and reliable, we strive for timeless solutions that are specifi-
cally designed to

inspire and perform.




Dokumentopseetning ~ Cidar Ead e

Hensigt: Udskriv v A-Overordnet

Antal sider: ' Modstaende sider
" B-Overordnet

Startsidenr.: 1 rimaer tekstramme -

C-Overordnet .

Sidestarrelse: [Brugerdefineret]

Bredde: _ 255 mm

Hagjde: _ 180 mm

Margener 5 Afsnitsformater

Top: Q Indvendig: (Ingen formater)

C
Bund: Udvendig: Arad
Brad C (Intro tekst)
Unicial
Bred tabel

() Tilpas sideelementer til
&ndringer i dokumentet Mellemrubrik
Mellmerubrik _2

> Beskaring og satslinje

Venstre indrykning: ~ 0 mm Hajre indrykning: = 0 mm
Indrykning af ferste linje: = D mm Indrykning af sidste linje: _ 0 mm

Afstand fer: _ 3,881 mm Afstand efter: _ 0,706 mm

_lIn its early years, the company launched its very first softw
o o220 solution — Hesehus:kataloget — which for the very first tin

< combined advanced e-commerce capabillities with automa
e EEEEEE =P catalog generation in one single system. This big break-
Tegn: 483

ord: 77 through fueled a remarkable 60 % revenue growth in 2004
it pushing results from 8 to 15 employees and delivering recc
profits of around 1 million DKK. By 2005, growth continued v

a 40 % revenue increase and profits doubling to 2 million DKk
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INDESIGN OPSATNING
Definering af format og margin for
at sikre en fast struktur og et
ensartet udtryk.

Masterpages for at sikre ensartet
opsaetning med paginering, logo og
kolumnetitel.

Paragraph styles for at sikre
ensartet typografi og nemt kunne
opdatere tekstformater i hele
dokumentet.

Udregning af mellemrubrikker med
2/3 luft over og 1/3 luft under.

Spaltebredde og marginer er
bevidst udvalgt for at sikre optimal
typografisk leeselaengde:

8 linjer med 483 anslag

483 / 8 = 60 anslag pr linje
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Grundlinjenet

Grundlinjenet for at alle tekster
holder register.

Farve: _- Lysebla .

Begyndelse: 25,04 mm

Relativ i forhold til: Toppen af side
Interval hver: 13 pkt.

Visningsterskel: 75%

ounded-May-1,2002.underthe.name:k
Hesehus.began:its.journey.in-Odense

Manuel knibning af unicial for

optisk bagkant.

build.-e-commerce-winners-of-tomorrow.s

dedicated.employees, all-driven.by-

01
LOogo

Udformet tabeller vha tabs for at fa PacE 03 [oco concer |

PAGE 04 | LOGO SYMBOL

PAGE 05 | LOGO SPACING

PAGE O/ |LOGO COLOR |
PAGE 09 LOGO CO-BRANDING | PAGE 18 | COLOR PAIRINGS PAGE 27 TYPOGRAPHY PROPERTIES |

praecise kolonner.

02+ | | K
Colors Typography

PAGE 13 | OUR COLORS PAGE 23 | HESEHUS TYPOGRAPHY

PAGE 14 PRIMARY COLORS | PAGE 24 HESEHUS TYPEFACE |
PAGE 15 | NEUTRAL COLORS PAGE 25 | TYPOGRAPHY HIERACHY
PAGE 16 | COLOR PROPORTIONS | PAGE 26 | TYPOGRAPHY EXAMPLE |
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